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Guided by stakeholder theory, a pair of exploratory studies identifies factors that influence firms
to adopt an environmentally-friendly approach to conducting business, while providing insight
into consumers' perceptions of such firms. An analysis of twenty in-depth interviews and a
qualitative survey yields a conceptual model, indicating that such firms are motivated by
governmental intervention, organizational values, and the potential benefits that can accrue as a
result of implementation. Moreover, consumers view sustainably-oriented firms as maintaining
procedures, developing products, and portraying themselves accordingly. These findings are
relevant to academicians as they describe the underlying rationale for such behaviors and
outline a novel conceptualization of the construct, thus invigorating future research. The results
are also useful for firms as they shed light on sustainability efforts that are salient to the
consumer and provide support for implementation, thereby encouraging the joint maximization
of social and economic objectives.
Read Full Article   

 1 / 1

http://www.sciencedirect.com/science?_ob=GatewayURL&amp;_origin=IRSSCONTENT&amp;_method=citationSearch&amp;_piikey=S0148296312000318&amp;_version=1&amp;md5=08445ed02203b35eddb386e85761dc57

