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A theory of planned behavior (TPB) framework was employed to investigate the impact of
corporate social responsibility (CSR) perceptions on the job choice intentions of American,
Chinese, and Lebanese college students. Attitudes toward CSR, subjective norm, and
perceived behavioral control explained moderate levels of the variance in job choice intention in
all three countries. Attitudes toward CSR, which entailed individual evaluations of CSR, were
positively related to job choice intentions among Lebanese and American respondents, but not
Chinese respondents. Subjective norm, the importance accorded the views of significant others,
was most strongly related to job choice intentions among Chinese respondents. Perceived
behavioral control, the perceived degree of control over one’s actions and outcomes, had the
strongest relationship to job choice intentions among American respondents. The authors
concluded that respondents in the three countries did not differ in the extent to which they
intend to work for socially responsible firms but tended to derive their intentions in different
ways. Implications for tailoring CSR and recruitment efforts across countries are derived based
on the findings.
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